
Humanities for Professionals 1

Humanities for Professionals
In today’s rapidly evolving business landscape, success requires more than technical expertise—it demands adaptability, critical thinking, and a deep
understanding of human behavior. This minor bridges the gap between business and the humanities, equipping students with the essential skills needed
to lead, communicate, and navigate complex social and economic environments.

Students will develop confidence in public speaking, cultural competence, and ethical decision-making, preparing them to engage diverse audiences and
navigate global markets. By analyzing historical trends, they will gain insight into the economic, social, and political forces shaping modern business.
Creativity and problem-solving will be emphasized, encouraging innovative approaches to complex challenges. Additionally, coursework in emotional
intelligence will help students build strong professional relationships, while leadership studies will provide multiple perspectives on power, influence, and
decision-making.

Minor 
Code Title Credits

Lower Level Courses 6

Choose two courses:

PHILOS 227 Business Ethics

HUM STUD 225 Professional Pathways

HUM STUD 227 Cultivating Creativity

Upper Level Courses: 12

Choose four courses:

HISTORY 365 U.S. Labor and the Working Class: Past and Present

PSYCH 424 Psychology of Emotion

HUM STUD 383 Contemporary Cultural Issues

HUM STUD 365 Literature and the Business Mind: Stories of Leadership, Ethics, and Innovation

HUM STUD 420 Global Cultures & Trade Laws

Total Credits 18


